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¸?ɫʂZ�Ƀ research question for this project	ɫ�ʙǇ、Ǔǣʊʞ
�ʆðɫ�ʙǇĬZ
Ƀ�þ�ɛ	OBOR
ɫ�Ʒɇ�ɫŠV9$、·Ĭ?ĆɁÝKģȍ、ʊʞ� 

đmƷ��ʊʞ、ŜS�ɹɥ�ȺȬZȍȤ	ǇvƳj�
ɫŠV9$、� -ȳƷÅ、
OBORõęʊțû!9$ƷÅ、 OBORŠɫ�ħj�Ȭ-ȳ!9$�õȒêõ-ȳ OBOR 、
history	ɨ�
�#�Oâ�õWĬǋM�ĬɃĶMĒ�ųVĬ、 PhD	�ÏǓǣƺ
äƺ�Ĭ
ęZ interview��	ʘȿ
�ʑ-ę-ȳ��M、 resume	Ǯ�
�ð®�ðM、-ȳ�ʠZŠ
;M、Ǯ�ċß、�ǓǣBK��ƷɇĭȎʊʞÝŹɮæ、�resume� 	Ǯ�
ɿƚŧǋŠ�Ș
ċßǓǣ、�ɫʂ、�resume� 	Ǯ�
õŠ history	ɨ�
�;�resume�	Ǯ�
�Ĭ?¢
>õ¢>ǋm��/Ʊ、�øɠɯ��øĤſŠ9$�ȏɫǜĤſ�n! local	ŭÄ�
Ĥſ·
global	[Ƹ�
Ĥſ�ɫ�ǜĤſÅŜʋȅĉ��ãÅ time being	Ŝʋſö
、ʊʞ�Ǯ�ų
Ƀ�õŠM、Ĥſ��NɶɨM、ɨ�	Ǯ�
Š¢>ǋmų、�GŠ*ŠE�、�:×、M�

=ȩŝ×、M�ɫǜħj��ɼɫ��resume�	Ǯ�
Š�Šõ�ɕLƻ-�ł�ɀɃ�Š�
Šɫ�; past	ɨ�
t current	ƷÅ
�t future	Ŭų
、ɛĖõ�ɮɍ-�M?¢>ÜÜģ
ȍ���ĦǿųɃ�Ĭ?ƷÅŠÅ�current�	ƷÅ
��current�	ƷÅ
phenomena (Ʒɇ) ʕ
ȬĬ?ňƦƆ�Why�	!9$
、ʊʞ�!9$ȬǓǣ�Why�	!9$
、ʊʞ�À!Ĭ?
ýũǐɺ�How�	Ģ$V
、ʊʞ�ǐɺ�how to do in the future�	ŬųȬĢ$V
�ɼ�ɨ
ųȺ�ÝŹĨǐɺ�how to do in the future�	ŬųȬĢ$V
�õęǐɺæɨ�Š9$��What 
was it?	ɨ�Š9$�
 What does the history look like?	�£Š9$Ž、�
 đMǐɺæɨ�Š9
$-�MİEɵƧǐɺ!9$ɫ�/ħŠɫŽV、�İǐɺñųĆɁĢ$V� 

#�Oâ� ĬȬĒMV PhDäƺ�ĬȬǋMɨ�、 resume	Ǯ�
�MŠ�Š��ä+Ü
、äƺ�Š�Š��ŧƬy、äƺ�!9$³�ɼĬ½ƋMõ¢>-�õ¢>ĒM-�!9$ɪ

Ȭǋɫ4�ȫ³�	�Ïƺǭ�À!ǋ ability/Șy
ð�Ȭǋ capability	Șy
�ɫŠ��ŗ
ʘ�ɼ!9$ capability	Șy
ʃȬ³�À!iêMȘ�ȘèīMñų、 task	B}
�ɼĬƷ
ÅȬʊ-�OBORŠ!-9$�Š!- future task	Ŭų、B}
�ð®�ɼȬʊ future task	Ŭ
ų、B}
Š9$�	�Ïƺǭ�sustainability/¢ĿȄĤ
ð�ɫțƮõmų-�ɫõŠĢ$Ķʊ
ʞnŸmų、�õŠ!9$ sustainability	¢ĿȄĤ
ȬL!ǋė��þ�ɛ�	OBOR
、Ȫȳ
ʁ�ʄ� đMĨŝǁ、ŜSõ¢>h-�đMhŝǁ、ŜS�s8İȘǋĪ�đƮM?ɪŧ��
B}õŠȬ�ȱȋ,�ňƦƆųʦ�ș·ƄźƹȻŊĿ>�ƹȻƪƞ� 

Ƀ- future task	Ŭų、B}
Š sustainability	¢ĿȄĤ
	*¢>Šc<、
�ɼȂȄʊ
ʊʞ�!9$ sustainability	¢ĿȄĤ
ȬL! future task	Ŭų、B}
�· OBOR、aǱŠ9
$�ɼĬ?ƷÅƻ>�、nŸɹɥgǋ�£·ɨ��ɨ�、 Old Silk Road	��Ȇ&ɛ
ŠV9
$、�Š�ŠŠ!- culture	Œ�
�trade/economy	5Ş/ǾƤ
�resources	ɑƨ
、5Ƣ�
Mǋɨ�ɑƨȈ(、ħj�ɪŧ���OBOR�	Ĭ?¢>¡��þ�ɛ
�ƷÅ�ÂȪǞ!ƺ
6yɨw�*ŧ�þ�ɛ�ɨ�ƺ6yɪƚŧɨw�!9$ɪȬ5Ş�ɪȬŒ�5Ƣ�đƮɫŠ

《ð1đ�、ƺ6yɃ、�ÝŹ《ð1ɼŜ、c<Âì·Æ���Âƺ6y·ǝĵƗĂŠ�ƽɻ

ɻʜZ�ÝŹÅɑƨ�Õ、ħj��ƙ�ø�ɹɥ�Ⱥ� ŧ�Ųɛ��Š�țyŤƺ�ȝȞÛ

œ�
0Š�Ĺ��ɫõŠĮ.、mƷ、�À�ÅđŜɑƨɌ(、ħj�	ȥƮŠǆ�
���

Ȇ&ɛ、ļøõĩµǎŇʤɑƨÔŽĤ·ɑƨ�ïĉ�ɫŽ8ƕƺƠƗĂțƮõEŇʤ�ɫŠǮ

�、Âʍ5ƢɏŞ、ÜÑ�¢5łɑƨ、ÆÊĲÖ-�ɊïõÍ|-�đƮ;�Ó��Ȳĉų
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Ⱥ�ɫ*¢>ȳʁ! ambition	ʔĜ
�Gɫ�Šťžŭ·ťćǩ、�À�žŭ�ÀŠɑƨȈ(
·ūũɑƨ�ïĉ� 

ɼĬ?ƷÅ¿ųǋ OBOR��ÂɑƨȈ(¬�Ȉ(�ɼɫ�ŜSõȬʊ�9$Šɑƨ��ɨ
�Ĭ?Ƀ、ɑƨŠƺ6�ŰŔĭȎŠ�ī¹
ƷÅ、ħjŠ�Ĭ?ŧ8�ŧɑʅ�ŧËŭɑƨ�

GF' Ȉ�Ž�ȫ�standardization ruling	Ȱpuê
ĭȎĬ?Ƀ standardization influencing	Ȱ
pēºy
��=ŠɑƨɌ(、ħj�ʕȬ5ł�Š!-Ňʤɑƨ�c<Âì*ɑƨȈ(�ɪ�

ÝđŜ、�Â�G trade	5Ş
ɸõ-��Ȇ&ɛ��Â、ÆÊĲÖ��Â reputation	Ðȴ
/
�ƽēºy>� prosperity	ǳȡ
、Ňʤ�ɫ4ɿŠ《2ēºǎ��、�Gɫ4ɿŠ�Ź��ɑ
ƨȈ(Š�À����ăv�ɫ4ɿɸõ-&ª�İ�ƷÆƸŠÃ、
�ÂŠďÖ、
�Â、ĵ

Ů�Œ��·ÂìƜƹ、ēºyī!-đŜĘÔÂì、 role model 	Żk
�ī!�ǆ���Ĭ
?ƷÅŠǾƤ、ǆ��Gɪ�Șī!Żk、 ruling	uê
ĭȎ influencing	ēº
Ȏ�ɫ*ȳʁ
-!9$Ĭ?、�øīŭʤ、�À� 

ɼʊʞ�ų-�Š�ŠÝŹƻ OBORɫ�ŗƝõ¢>ɓt standardization	Żk
、 ruling
	uê
�³� ɫ� theme	"ʞ
õŠ globalization and localization	[Ƹ��ŭÄ�
、ʊʞ�
0ȎŠ�twins�	�ȗȖ
�ƚŧ globalization	[Ƹ�
õ�¢Șŧ localization	ŭÄ�
�ƚ
ŧ localization	ŭÄ�
*�¢Ș� globalization	[Ƹ�
�GǇvɫ�ʊʞŠƚŧȪǓǣɴ�
Ĭ?ɨ�Ⱥ、ɿŠ globalization	[Ƹ�
·V IB	International  Business/Âʍ¼}
ŧÔÜ�À
!V IB	Âʍ¼}
�į>ǾƤȘÕ���Gŧƚŧ8ȺÀ!V IB	Âʍ¼}
�į>ǾƤE�
ʏ�ƷÅĘÔÂì·ȋJÀ!�ø�Ü��ð[Ƹ�� [Ƹ�ŧʊʞ¬� ÝŹ[Ƹ�Ȫȶ!ŧʊ
ʞ�ɼtćŠ[Ƹ�ɫ�Ƈğŭɞ、ʊʞ�ɪŠ[Ƹ�ıȨ、ʊʞ³�M?¢>ǋǋĬÅ��Â

śĺ���、ŒǨ�Ĭ?>ª¢>dJŅȷɫ�ʊʞ�Ǯ�ųɃ�[Ƹ�ɸī、r。>�ʊʞǈ

ņ、ʋņ、ɿę� localization	ŭÄ�
ųëƷ·ȳi��þ�ɛȥƮð�ÂųɃŠ�m��
-�ðÓÂųɃŠĬ?�ɬ��-�ÅŭÄ�、ɨǟđ��[Ƹ�Š­ȘÕŭÄ��Å[Ƹ�、

ɨǟđ��MŠ­ȘŭÄ�� 

�ʘĬ?ɃɃ localization	ŭÄ�
� >M	���Ïƺ
!O�ǫ��M;īɿɨų�
ä�ðMųɃ�MõŠÅV globalization	[Ƹ�
�ɼMtɫX&ª�ŭÄ�-¬�ƷÅMȍȤ
、ʊʞŠŭÄ�、ʊʞ�mų&vŠ[Ƹ�、ʊʞ�ɫŠ�Ž、�ZȍȤ、ŠȘ�Ș[Ƹ�、ʊ

ʞ���ƐgȍȤŭÄ�、ʊʞ�ÅMȍȤ[Ƹ�ʊʞ&v��Š	Åīɿ
ŭÄ�、ʊʞ�ɫ

�ŭÄ�·[Ƹ�Š��ĚąƧɬǲî《a、aǱ�ǫ0�đMÅȍȤȘ�ȘŭÄ�、ŜS�õ

Eŧ�� pair/match	�ʀ
ʊʞ�ɫ� pair	�ʀ
õŠMŠ�Š�đÆ、 social· culture	Ǚ
EŒ�
°§、ʊʞ� MŠ�ŠǪ§ɫɦ、Żk	ų、Żk·m�、Żk��Ž
�Ü�Ĭ?Ƀ
èOâ�ųɃ�Â��ÂƷÅǾƤďÖ-�¢>ɬȨ[Ƹ�-�ɫ�ɨǟđ�Ȭ catch up 
standardization	ɔ�Żk
�ŠItʤ、 catch up	ɰɔ
�ǋȘ­�ʀ��Â、C�m�-�t
3ƌÖʎ�Š�ȋƉ�ɧÂì·�ɧÂì��ɛŪȫɓ、ŜS�Zǖt、Š�ø�Âì�gĔȫ

ɓǖt、Š�ɧÂì�Ĕ�ø�Âì	South/ƹȻ�Ĭ?Ǟ!�Â
ɓ、ŜSŭÄ�¢ȘEƔɤ
íŞ�GŠǇ、Š[Ƹ��ŠŭÄ�*ȬVt�ɧÂì	North/ţ�Ǟ!�Â
�ÝŹWʖȦɜ
�Ž�ǈņɜt�Â�ɜmƑǀ、¢ȘĤĘʤ�ɫõŠ!9$ĘÔC�ÅV[Ƹ�、ŜSËŭ{

ɿƚǸÜ�õÜʤʣɭɜęØɭ�ǿŹɸīúÖŁÙ� 

Ĭ?>�ÂÅ OBORɫŲɛ�>Âì!�H�ʌƃĤ�Æ�ø1ɽʂ、§L�øaǱ�Zt
�ø�Âì�g��ɧÂì�ɫŲɛŠ�ŠõɓęƔɤɣŴ�4�ł�ɀɃ�Ĭ?Š�Šǌ、õ
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ȬĶ�Â、Żkŋt�ø�Âì�ƍ�ƍ�ɒɒʇg��ɧÂì��Š、�ȏŠĬ?Åt�ø�

Âì、ɨǟ�õÅ transition	ɡÈ
��Â、�øǾ�·ƈČŠvŚ�8ªŚųȎ�ĘʓĴt�
ȍ�ðƔ����ȬƻðƔ、ŗƝ�ðƔ�Â、�ø·c<Âì�ƚŧĩ%�*ƚŧ¢ƔĤ�õ

WĬ?�ȘĶțûəs8Ɣų�ø��ȘȬƙåâĘc<åâƔųȬīȃ�Ž��Âɩl�ăɶ

ɨfɾċŋ�Óɾɲđċŋ、ŗČVt-ǡêĂǡ、ʤɷ�ø��ŗʘǑūf��ÂC�ÅÂf

ɶɨ·ÂÓC�§Lõät-Zɬ、ĵŮ·ǯƹ���ŗʘ��ÂC�*�Ȕĥɓm��ôȿÅ

Ó�ø�Ķ—ŧ、Ɋï·ĵŮn7Ȁc<Âì�Gɫ�ɨǟɃ、Ǯ��Vɕų�íŞ�ȬĶ�4

ʜZ、�ÂC�ät、Żkƻt�ø�Âì��ɫ�ɨǟð�ÂC�ųɃŠǙEɋB�ð�ø�

ÂìųɃŠĘÖ、ǚr� ŠÅ! sustainability	¢ĿȄĤ
VkÒ�ðæ?ųɃǬ1Šɚʌƒv
ɬ�ÝƏ�ųǙEǾƤ�ø、ɷĉõE|Ğ�õŠɫ�ɹɥ�ɼ$ʊʞ�mų-�Ĭ?ɁĢ$�

measure	ĉʄ
ɫ�ɨǟ³�Åɫ�ɨǟ���Â>Âì!�HZơmÖÈÂŧC�VËǔȼ
Ř�gƻʜZ、�ÂC��Ý�!·ȑĨ�ųÿ~�òÈC��ɓm���ɫ�ɨǟÅƹȻ�Ý

K�ǝäĉʄ³�M?ĆɁÜÜģȍ��� 

 

&vɿŠȺ why	!9$
�ņ�ųõŠĵŮĤʊʞ�õŠÅɫ�ɨǟđ�Ģ$� measure
	ĉʄ
�ő�、 philosophy	ģĨJǱ
—ǾȺƦƆ-�ƷÅǓǣ、 puzzle	ʓʞ
Š9$�
Puzzle	ʓʞ
õŠɫ��Ș�Ș;�ø�Âìɓt�ɧÂì�õȬȺɫ�/ħ§�§ƹ�ɃŨ
s8ťÜ、zƝŠȀȽŃ�ȏȽŃõÅɨ�	ŀ��Ȇ&ɛ

ɪŧ��ȽŃŠ�Âɨ�ŠĢ$

V、�ÝŹ�ÂC�ƚŧÅ OBOR�ÝKV、�ƔÝɃĘÔC�[Ƹ�、ŜSŠƷÅ3ʗĻÆ�
ǗǸ�Ʈªg�ƌȊÆ��ɫŠ��ȽŃ�ɪŧ��¢>ëŜəɝ、ŠǋƷŧ、C�Š�Š—Ǿ

ɓɨɫŲɛ-�ɫŠÅ]¥÷ʘ�� 

ÅÂì÷ʘ��&v—Ǿȳʁ!9$ȬV OBOR-�ɫŠ��ʉūɛǷ�ȜóŠ���ǂă
、Ȱo�M?ŠǾƤǯƹŗ«、äƺ�ȬȺÂì÷ʘɫŽɓŠÝKð��Âì�øŠŧr、�ŧ

r、 measure	ĉʄ
¢>Š sustainability	¢ĿȄĤ
�	�Ȭ�ǴƻC�ǙEɋB�ǋė¢Ŀ
ȄĤ�C�ǙEɋB Š��c�、��ŷğ�ÝKľǎVC�ǙEɋB、ƹƼ�V commercial
	¼��
、/ħ�ƷÅËŭ�VC�ǙEɋB、C�、6¹ɿŠ>Ęʤ、Aſ�ȀƥɐȎ�į

>ɫ4C�ÅĬ、Ǎʂɿ�ŠǌƎÅVC�ǙEɋB�*ƚƝǌ、 sustainability	¢ĿȄĤ
�ȏ
Š!-ƩɖŌĈ、Ȭƙ�!- PR Marketing	]`aǱȣʈ
ȉ- �đƮ*ŧ�ɾnC�ǌ、Å
VC�ǙEɋB�;C�ǙEɋB、Ȳĉ�ǋ business model	¼�ƈČ
Ģ$ɓ�ɫİŠ
innovation	qŖ
�Š social entrepreneurship	ǙEĤq�
�ɫ�İŠʃƭ�İȘÅ]¥÷ʘ�
ɧt sustainability	¢ĿȄĤ
�
 

�8÷ʘ�Š�Ž、�Ǯ�、Oâ�ÝŹĬĨɒʇ�õ�ĆɁ±Åäżʂ�GÅäżʂ¢>

ēºŤÔ、8�¢>ŏȓŤÔ、äƺ�ɫŠÅðǙEVɉƴ�ɫ*ŠǙEɋB�đƮ�ɫƘɭɿ

Š��Ǐ》�economic	ǾƤAT
· social	ǙEAT
&ʋ、Ǐ》�social	ǙEAT
Š
inner	fÅ、
�economic	ǾƤAT
Š outer	ÓÅ、
�ɫõŠĬ�ɅȺ、tćŠ9$ųi
êĬ?、 status	ÆH
�!9$8?ɿ½Ƌǥ©ư�ċɈɟ�À! status	ÆH
�ɫŠ;
economic status	ǾƤÆH
mų、�ȏ�Š; social status	ǙEÆH
ųǋ、�À!ɫ4ɇĕE
�şM、 economic status	ǾƤÆH
�ȏǾƤÆHÅƷŧ、Ëǔ�šǘ、ŠM、 social status	Ǚ
EÆH
�ȏ�ŠM、 social value	ǙEAT
�ɫŠ�ǒ/�Social status	ǙEÆH
ŠɃM、
ǙEÆHʤ�ʤ�ǙEÆHđǌŠƼM、ǾƤÆHiê、¬�Âìʠ《ùɑ�ʤ�!9$ǙEÆ
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Hʤ³�À!ɫʂǙEÆHiê-ǙEAT�ɬȏēº-ǾƤATĄiê-cǾƤÆH�ȏǾƤ

ÆHÅɫ�ħÌ�—Ǿ�ʃȬ-�ɼ!9$<?、ǙEÆHĭȎǙEATʤ³�À!ɫŠƼ<?

、Ǿʡ·ȕŢ	�ĽŒ��ǐȾ·RB
iê、�éȯųɃ�ɫŠƷÅ、ǾƤuĉ·ǾƤǿŷi

ê�C�ȬV sustainability	¢ĿȄĤ
� ȬVC�ǙEɋB、ɀ�ÝŹŠ; commercial	¼�A
T
、Ȳĉm��Ģ$¢ȘVęt�į>ĝʚȬ; social value	ǙEAT
m��ð®��ɨų
Ƀ�ÝŹ�ÂV OBOR�; commercial	¼�AT
m��ɼõ�ƻ��ø�Âì-�OBOR�
ƻ;ƌ3Öʎm��ǈņ�ȫƌõ¢>-�ǈņtƌƟųɒʇ�!9$ȬÅ�ø�Âì³�Å�

ø�Âìɒ�-ʇ�ÖɾnŠÅVǙEɋB�ÂÓáJɃ�ÂÅm�ɨw6Ș�;ɫ�Ȳĉų

Ⱥ�ǈņm�tƌȊõȨ-	ɫʂĬ?ZĸċaǠÎÉ、ĵŮĤʊʞ
�”¾Ȭt�ʋɼ$Ö�

Ư��ÂÆþ�·《ð�ÆÊŌƜ�ç[�、Æŗ��;ĘÖ、ǟĉ�ȺɫŠ; social value	Ǚ
EAT
m�、��ɽʂ�øÜ-�MțûțƮŤÜ-��ɫ�õ·ɨ�、��Ȇ&ɛ、ɹɥ�

��Ž-�>vɼ�ŤÔ、Š;ǾƤȲĉm�、�ǿŹĩÓ、qɸ-ĘÖ、 social value	ǙEA
T
�ɸī-�Â social status	ǙEÆH
、��
ƷÅ、Ŗ�Ȇ&ɛĘÖǟĉ�Š; social value
	ǙEAT
、Ȳĉm��ÝŹV�@/; social value	ǙEAT
Ȳĉm�� economic	ǾƤ
AT
Š�êEŧ�ɫõŠÓÂáJɃ�ÂŠȬɒʇ�	Ĭ?、ǿŹŠ�Ž�GĬ?ɹɥ��

Ž
� 

�ǯ;»�ŗ«ųȺ�philosophy	ģĨJǱ
ɿŠɫ��õŠðñų、ʛƣ�ƹȻ�ųɃ�
�ÂñųȘ�Ș; S1t N2 	�Â 1ʌƒ�øt�Â0ʌƒ
õŠ��l�ăȬǋ、ʊʞ�ɫŲ
ɛȘ�Șɓ�� ŧ�ƭ�õŠŧƚŧ social value	ǙEAT
ÅĜ��!9$ÖìɿĨV ruler
	ȰpuêȎ
�À! ruler	ȰpuêȎ
õ=ȩM�Š citizen of the earth	ÆƸ]ƕ
�ȏŠ
ruler of the earth	ÆƸȁƜȎ
�!9$V earth ruler	ÆƸȁƜȎ
ɫ$ʃȬ�À! earth	Æ
Ƹ
=ȩ、Š resource	ɑƨ
�į>Ĭ?ȘǋtĹÚɑƨ、Ʒɇ�!9$ɿȬĹ resource	ɑ
ƨ
³�	ǭ�power	ůy

ð�À!· power	ůy
《a�!9$ɿȬĹ power	ůy

³�À! status	ÆH
�!9$ status	ÆH
ɫ$ʃȬ��ɨųɫŠ��ȲȻ�À!Ȭ resource
	ɑƨ
�Ȭɜm box	�ǅâ�
ųǋ�ŠÀ! system	uĉ
、ʊʞ�Š��ĂǬ、 system
	uĉ
�ƚŧè[ƕ"·è[�u�ȫŗɃ�ÂŠ���u、Âì�ÝŹǌ、�u、ɀõ�E

V OBOR��uŠǋÅ9$ħj��u �į>ĐžǿćŠ[Ƹɑŭ�ø、 system	uĉ
、ʊ
ʞ�OBORÝŹĶɫŲǷɓɶ-�Ęŧ¢Șõȳi�ƽſö�、ǙEǾƤ、 system	uĉ
ʊ
ʞ�ɫŠ��rÜ、/�Ǉ、Šÿ~ÖìťǼɧt��ĂǬ、 system	uĉ
�ĂǬõȘQɬ
infinity	ŚŶ�*¡Ǥ 
�đƓ�8ĂǬŜ�õƚŧ status	ÆH
· power	ůy
.Ú、ʊ
ʞ�ɫ4ɃtćŠ�� attitude	ġĉ
、ʊʞ�Š8、ʊʞ�attitude	ġĉ
ŠƼ value	AT

iê、��8 value	AT
ŠƼc social value	ǙEAT
iê、�social value	ǙEAT
ŠƼ
ruling	uêȰp
、 notion	Ƈğ
iê、�ȏ ruling Š�

����		�Ȯ

��Ɏ�
���

 

L!�Ïƺ、M?�ȬV、ŠÝK;ƹȻ、Ȳĉÿ~�Â�why	!9$
ɃƦƆ-�Uȼ
、ȻȽõɃƦƆ-�ɼƷÅõŠ how	Ģ$V
、ʊʞ-�ŠM?ȬV、ʊʞ�õȬĶő�ō/
Ǻ�-�ǫ�ƐZŠ�mų���[Ƹ��ɪŧ��ŠÀŹʊʞ�ÀõŠŹ�ŹõŠÀ�ÀȘ6

ƺŹŠÀ!�À��ƺÅ�Ź�&v��Ź�Ș�ī�À�ŠÀ!ɪŧŜʋ�ʒǎŜʋ、��E

ī!ñų、À�GÝŹĶŜʋ[ɿ�ȇÅ��ƭ��ÀŹõʃ§-�ÀŹʃ§、ĩ%õŠMɫ@
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/ħVęŠ�ŠÅɫ�ƭ�!ő�ȋJȏȍȤ�	panel data	ʘŵŐŃ
ǋ、Š�ȋ8Å�ƒŜ
ʋʂ、/�ƷÅĶŜʋ[ɾ�ȇt��ʘ��ǋ、õŠ�ȋ8�õŠ social	ǙE
Ȳĉ
į>Đ
žǿć�OBORõŠ�� social	ǙE
、ʊʞ�gȎɃ�localize in North	«�ɧÂì、ŭÄ
�
ǿű-��Ȭ¿� localize in	ŭÄ�
�ɫ� circle	Ěƶ
�ɢ¿�Globalization	[Ƹ
�
ɫ� G Š�� progress	ɨǟ
�ƘɭɿŠÅ��ƭt�Ó��ƭ�Åɜ��ȧřČ�
��ÅŜʋ�ǋ�North 1· North 2�Š¨��Âìĭ8�À!řɡ-�¢Ș S1õǬ1 N2-�ɼ

N2õt S2-�õŠ�ÂɃ、���ăƛ����ăƛȫ��ɫ�ɨǟõŠ[Ƹ�·ŭÄ�、§L

、ǿŹ��ÂƷÅV OBORŠ¢>ĳɡ; S1ɡt N2、ɛĖ�Åɫ�ɨǟ��ŧĘÔ、 S11�

S12�.....S1n�ɫŲɛŠ�ŲȠƅ&ɛ�ǈǷɘǛɓ、ŜSĘĞ�GŠ�ŲȠƅ&ɛ�ɨǟ��ȋ

�ʓYʓč��Ȭǌ、Ĩǈņɨ��õęÜÜNƻ OBOR�õȬȸæ?ZŒŝɕų�Ʈªg�ø
ǾƤ�đ N1	�Â 1
ǋt S1	�Â 1
�øtævʘ�-�ȒêE�ð�GŠ��ðŚŎ��
1ŠõEmƷŶ¤Ȍ、VƝ�ɫõŠƷÅȊÂ·ȟÂȚƌÅV、/ħ�Ęŧ¢Șõɓ��Đɛ

-�ɗt S2�-� 

ɫ4ɿŠ brain experiment	ģȅëʡ
、ɨǟ�Mõ¢>ɳ inductive methodology	ĐǵƝ
 
�Ņȷɫ� phenomena	Ʒɇ
, extend or build a new theory	ĲøĭĊǦ��ŖƹȻ
, M*¢>
deductively	ƫǽƝ
žŃƷŧ、 theory	ƹȻ
� test	ʡȽ
ƷÅ、Ƴj�ĭȎÅ proposition
	¶ʞ
 �V�� experiment	ëʡ
� predict the probability of this possibility and effectiveness	ʛ
ƣɫǜ¢ȘĤ·ŧŎĤ、ƇƵ

ŗƝĘÔ�GȬžŃdJ、Ǔǣʊʞųê�ÝŹŠ��ǯƹǰ

、Ǔǣʊʞ�ɪŠȬǎʃȳi]¥·�8Ȳĉ、ʊʞ�ƮȏvŇŠȬ-ȳÖƶÌ�ɫŠĬ?ĘÔ

ǯƹǰǓǣ8²Ġƿ、� ÅĬǋų�BKʊʞɿȬ;!ȳiëʍ phenomena	Ʒɇ
 · puzzle
	ʓʞ
 m�� >Ș! stakeholder	r。《aȎ
ŇP§'ɺě	ethical
、ȳiŗƀ!m�
ƭ� Ǎȯ^ɛ�Ȑ¯\ŗ�[ʘƎǕÆ-ȳ country	Âì
, regional	�Ê
, continental context
	ÖʎŵÇ、ȕŢ
�· ]¥��8÷ʘ、ʊʞ�ǐɺÝKĶ¦�÷ʘ、ʊʞȑǱɕų�Ĵtž
ƨ�nŸȳi� ɫİðęɕML!ǙǝǰǓǣ²、N¶�ðęɕÂìķɫ$Ô、ʇɱMųɄ,�
!9$Ƀȳi]¥ʊʞŜ��ȬȍȤ context	ȕŢ
	Âì÷ʘ
��ȬȍȤ individual value	�
8AT
	�8÷ʘ
³�ɫ��ʊʞ�ȍȤ�]¥ʊʞɫ��bridge�	ƁƂ
ƚŧzƝV�Ʒ
ÅĬ?ȬV、Š�� bridge	ƁƂ
ʊʞ�cëõŠ�� sample	Žŭ
、ʊʞ�!9$ɃŠ�
� sample	Žŭ
、ʊʞ³�ĘÔ8ǹī��ǹǻ�ĘÔǹǻǹī��Âì�Ȭǋ8ȋJ、ʊ
ʞ�ǋ��ǹǻõ¢>
ǋ��Âì、ʊʞ�ǋ��ǹǻõ¢>�ȬȳiÂìʊʞ�Zȳi�ȋ

ǹǻ、ʊʞõ¢>�į>ǹǻ�*õŠɃ corporate	]¥
÷ʘŠťʃȬ、�business	¼�
Š
ťʃȬ、�Business	¼�
�ŠeƠ�8、�ÖìɿÅ business	¼�
ùL>ƙƺȵ�į>æ
ŠťʃȬ、��Ƕþ�Ȭȳiɫ�Ƕþʊʞ�ʠZȬȳi�ǩ、ʊʞ�ȬņÆƖ�Ȭǐɺ[�ƽ

Å�ƺ9$�Ȭǐɺ phenomenon	Ʒɇ
Š9$
�8÷ʘȬ·țĬ�·<8ðɀ�ȬZ-ȳ�
ǩ�İȘȳi�ʋ、ʊʞ� 
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